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HISTORY AND DEVELOPMENT



YEAR 1993
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WHY HARRY BOY?

• To increas turnover we needed more customers

• We knew that many poeple didn´t bet om horses since they thouhgt they

knew too little about it….
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You don’t have to be 
an expert to get rich
on horses.
Just say Harry Boy!



WHAT IS HARRY BOY?
• Not just a random pick of horses….

• An advanced algorithm that mixes favorites

and less expected horses

• Key factors:

• Level of RTP

• Share of winning bets

• Million-winnings (SEK)



DEVELOPMENT
• Harry Boy on most of our bet types

• Banker Harry – the customer can pick one or more

bankers

• Flexible Harry – pick some horses and open or close

the legs

• Subscricptions – get a Harry for every occasion

• Chance and Favorite

• Win often och or win more!



CHANCE AND FAVORITE INDEX

7

Harry Boy

Harry Boy Favorit

Harry Boy Chans

Chance of winningWinning amount



FINDINGS
• A challenge between devlopment and still 

making it a easy as possible for the customer

• Easier to have different Harry Boys on-line 

than in shops



HARRY BOY FOR EVERYONE?
• 75% of our customers have made at least

one Harry-bet the last year!

• 25% of our customers only bet on Harry Boy.



LAUNCH LAST WEEK



CONNECT THE HORSE TRACKING SYSTEM WITH YOUR BET
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NEXT STEP



IMPROVED BETTING-EXPERIENCE?
Customer insights:

• When is the result ready?

• Where do I find my bet?

• How do I correct my bet?

• Make it smoother and more fun to correct

the bet

• Notifications

• Animations



MARKETING AND BRAND
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PROMBT AWARENESS
- Which of the following gambling products, lotteries and betting-companies do you know of? 
Population: All Swedish gambling-people

90%

0% 20% 40% 60% 80% 100% 120%

Europatipdet

V86

Dagens Dubbel

Oddset

ATG

Styrktipset

Harry Boy

V75

Lotto

Svenska Spel

Harry Boy is very well known!

Källa: ATG:s produktundersökning Aug 2021
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POSITION
A  smooth and joyful way to have a chance at ATG's big wins.

ROLE IN ATG:s BRAND PORTFOLIO
Be the brand that competes with big lotteries such as Lotto and Eurojackpot and 
continue to be the entry level game for potential ATG customers.

TARGET GROUPS
Main target groups are people who mainly participates in 
games, where there is a chance to win millions.

It is important, however, that the product and brand do not 
develop in such a way that it becomes irrelevant to Skill
Players and Gamblers, who account for a large part of sales

BRAND STRATEGY
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COMMUNICATION
POSITION AND ATTRIBUTES
• Joyful
• Smooth / easy to play
• Makes me dream of the big win

Harry Boy is the brand that de-dramatizes horse racing  in a fun way and 
makes it possible for anyone to have a chance at ATG's big wins. 

To appeal to and attract customers who are further away from the sport and 
the game, Harry Boy should be associated with being easy to buy and 
creating dreams of the big win in a joyful way.

CONCEPT OF COMMUNICATION

“EVERY BODY CAN WIN, YOU CAN WIN””
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BRANDING



How do we get Quick Pick such as 

Harry Boy to gain foothold internationally? 



WHERE WE ACT, WE SEE RESULTS



INSIGHTS
• Important with credibility and acceptance for horse betting 

• But – the combination of big pools and quick pick can create 

a great offer to betting companies and customers. 

• Enable adaptation by country and retailer

• Familiar, safe, correct price

• Distribution is key to availability, but you need marketing to 

reach visibility

• Jackpot!

• Important with informative and clear communication for 

customers to really understand the product

• Not only luck, based on both random numbers and algorithms



IN ORDER TO ACCELERATE 
SALES

• Sharpen the value proposition for international markets

• Healthy pools for ATG, high margins for our B2B partners

• Package the customer offer to ensure relevance and clarity

• Add-on product for skilled customers/ encourage customers to try 

multileg bets  

• Offer subscriptions 

• Entry level products such as Daily Double 

• Communication 

• Easy, quick, smart, fun

• Highlight the unique selling points

• It is better than a lottery

• Your fortune can literally change on a dime! 



BUSINESS OPPORTUNITIES

• New potential partners who do not have horse betting as 

their core business

• Reaching customers who are not primarily interested in 

horse betting
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A new deal:

PLAY QUICK.

WIN BIG.
POWERED BY ATG



100% compliant Easy to integrate Profitable
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Credible 

Quick

Easy

Large potential to attract 
additional customers 



SPORTSBETTING
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NEW POOLBET ON SPORTS




