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WHERE WE’VE BEEN

2021

Big 6 Launch - Fred
• Launched 1998 with its own Burt Reynolds 

marketing campaign
• Extension of existing mystery betting range so 

customers can receive 3 bets in 1 ($1 win - $1 
exacta - $1 trifecta)

• Remains available in retail TABs 

• Key to the marketing 
launch of the Big 6 bet type 
in 2009 was our animated 
horse Fred

• Fred provided a flexi 
mystery bet option 
available in $10/$20/$50 
amounts, with multiple 
selections in each leg

• Regulatory environment 
mandated that Fred 
(characters) cannot be 
used to promote wagering
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WHERE WE ARE

2021

Retail 
• Mystery Quinella, Trifecta or First 4 betting
• Via counter with betting cards or via electronic 

betting terminal
• Next race to jump only

Digital
• Mystery betting on all pari-mutuel bet types on any race
• Quick picks on form ratings
• Creation of new customer interactions (Odds & Evens 

wheel)



OPPORTUNITIES New or ‘Spring Only’ Racing Customers

• Utilise marquee racing events to target specific customer 
segments

• Leverage personalisation capability 

• Cross-sell sport accumulator customers into racing exotics 

Existing Racing Customers

• Ease of transaction improvements

• Leverage tipster talent 

• Integrate into other marketing promotions/offers

Quick Picks and Mystery Bets 
have the opportunity to 
introduce new, and upsell 
existing, customers to          
pari-mutuel exotic betting
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WHERE WE’RE GOING

2021

Deeplinking Mystery Bets 
• Drive mystery betting on 

feature events
• Target specific customer 

segments (e.g. new or spring 
only racing customers)

• Presented through 
personalised homepage 
carousel 

• Align bet type with feature 
jackpots 

• Further leverage Sky Racing talent through one-click 
betslip tips for pari-mutuel exotics

• Will include popular multi-leg bet types (e.g. Quaddie)

Deeplinking Talent’s Tips




